
Assessment Plan Worksheet # 2
	               Academic Program
	       Assessment Period Covered 

	3rd Year Certificate in General Business
	         Fall 2011 – Spring 2012

	
	

	(   ) Formative Assessment
	                        Date Submitted       

	( X ) Summative Assessment
	


	Institutional Mission/Strategic Goal:

	Mission: Historically diverse, uniquely Micronesian and globally connected, the College of Micronesia-FSM is a continuously improving and student centered institute of higher education. The college is committed to assisting in the development of the Federated States of Micronesia by providing academic, career and technical educational opportunities for student learning.

	Strategic Goal (which strategic goal(s) most support the services being provided):

Promote learning and teaching for knowledge, skills, creativity, intellect, and the abilities to seek and analyze information and to communicate effectively.


	Academic Program Mission Statement :
The 3rd Year Certificate in General Business Program offers courses that empower students with appropriate knowledge and skills, to enable them pursue high level education, enter job markets and secure lifelong careers.

	Academic Program Goals (General Statements about knowledge, skills, attitudes, and values expected in graduates). 
To prepare students for:

Goal 1: Entry into higher level courses.

Goal 2: Future employment or entrepreneurial pursuits with the use of their knowledge of management, marketing, financial, economics and global business.

	Academic Program Outcomes: 

	Outcome 1: Students to be equipped with critical, creative, and reflective thinking and should be able to apply these thinking abilities to real life situations.

	

	Outcome 2: Students to be competent with using information and employing information technology to engage in lifelong learning.

	

	Outcome 3: Students to demonstrate knowledge of diverse ideas, cultures and experiences in the way they relate to others with civility and empathy.

	

	Outcome 4: Students to develop effective communication skills and understand meaningful exchange of messages in various contexts

	

	Evaluation questions
	Data sources
	Sampling
	Analysis

	Do graduates attained the required level of academic proficiency to function as expected?

What was the success rate for the period concerned?
	Exit tests (from TYC to Bachelor’s Degree) 

IRPO, Instructor’s Grading Data  
	All of the graduates

Final Grades for all students for 3 of the 3rd Year Business core courses


	Tables, Charts, and written reports of the findings

	How many graduates enter the job markets every year?

How do Employers rate qualification?

How do Employers rate graduates performance?


	Employer  Survey 

Employer Survey

Employer Survey


	Size as determined by the IRPO

Size as determined by the IRPO

Size as determined by the IRPO
	Tables, Charts, and written reports of the findings

	Do students of the program, after graduating have the confidence and capability to venture into business of their interests
	Registrar of Companies (Municipality Offices), Alumni Office and Legitimate Business Organization such as Chamber of Commerce
	Size as determined by the IRPO
	Tables, Charts, and written reports of the findings


Timeline
	Activity
	Who is Responsible?
	Date

	1.1 Develop an annual register of students enrolled in the Third Year Business program.

1.2 Undertake recruitment drives, marketing and promotional activities in all FSM States once every academic year in coordination with RAR committee

1.3 Annual analysis of the effectiveness of the marketing and outreach projects each year
	Business Division Chair & Faculty Members, in coordination with IRPO 
	On-going

	2.1 Develop instruction methods that improve student knowledge, analytical and writing skills, and promote participatory learning by;

2.2 Review third year business course syllabus to include at least 40% practical coursework including research projects, report writing, presentations and work attachments

2.3 Coordinate research trips to government/state departments and business entities and Engaging external speakers from the National, State, business community, and relevant international institutions located in Pohnpei.

2.4 Review existing elective courses and introduce those that are more business related. Example, a Business Report Writing course, focusing on practical report writing that will provide students with the skills to plan, structure and write reports effectively.

2.5 Review and acquire latest versions of textbooks for Third Year Business courses and proper instructional materials including multimedia aids, DVD presentations, 0n-line study software
	Business Division Chair & Faculty Members 

Program Coordinator

Business Division Faculty Members

Program Coordinator

Program Coordinator
	On-going

On-going

On-going

On-going

On-going

	3.1 Undertake consultations and information sharing with the business community and other stakeholders, at least, one meeting for every semester, beginning Fall 2010


	Business Division Chair & Faculty Members 
	On-going

	4.1 Continuous review and modifications of Third Year Business program and courses
	Business Division Chair & Program Coordinator 
	On-going
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