INTRODUCTION TO GLOBAL TOURISM

Lesson 1; Chapter 1 

I.  WHY IS TOURISM IMPORTANT? 

· The travel industry is the world’s largest and most diverse industry. 

· It is the primary source for generating revenues, employment, private sector growth, and infrastructure development. 

· Travel is now easier and cheaper because of the increased accessibility of the various travel services. 

II. TOURISM TERMS DEFINED

· Tourism – activities of persons traveling to and staying in places outside their usual environment for leisure, business, and other purposes. 

· Travel – the act of moving outside one’s community for business or pleasure but not for commuting or traveling to or from work or school. 

· Tourist – visitors staying at least one night in a collective or private accommodation in the place visited. 

· Excursionist – visitor who does not spend the night in a collective or private accommodation in the place visited. 

· Visitor – any person traveling to a place other than of his/her usual environment for less than 12 consecutive months and whose main purpose of travel is not to work for pay in the place visited. 

· Traveler – any person on a trip between two or more locations. 

III. VARIOUS FORMS OF TRAVEL 

· Travel based on individual countries:

· International – when the traveler crosses a country’s borders. 

· Domestic – when the traveler travels within his/her country’s borders. 

· Travel based on geographical locations (regional divisions): 

· Interregional – travel among various regions 

· Intra-regional – travel contained within the same defined region 

· Based on the nationality of visitors: 

· Inbound tourism – involve non-residents traveling as visitors in the given area

· Outbound tourism – involve residents traveling as visitors in an area other than the their usual place of environment 

IV. BRIEF HISTORY OF TOURISM

· Early tourism was motivated by the need to gather food, avoid danger, and find favorable climates. 

· Travel became officially a trade when the Greeks invented the coin money. 

· Planned travels boomed during the Roman civilization 

· Christian pilgrimages encouraged more organized travel 

· Travel to increase one’s knowledge was encouraged during the Renaissance or Elizabethan Era. 

· Forerunners of passports and visas were introduced. 

· Industrial revolution provided means of transportation for mass travelers

· Modern mass tourism is highly encouraged due to more paid holidays, increase in income and more cheap means of transportation. 

V.  COMPONENTS OF THE TRAVEL INDUSTRY 

· Transportation and Infrastructure: 

· Transportation – different types of transportation that get visitors to, from and within a given destination

· Infrastructure – components found on or below the ground level required for various tourism dimensions to operate effectively. 

· Accommodation and hospitality services: 

· Accommodation – lodging facilities and their related services

· Food and Beverage – provision of restaurants, bars and other types of eating and drinking establishments 

· Support services – includes shopping facilities and services at the destination that will help fulfill the basic as well as supplementary needs of visitors. 

· Travel Distribution Systems: 

· Direct and indirect distributors of the various hospitality and tourism products 

· Public and Private Sector: 

· Public sector – government agencies directly and indirectly involved in tourism 

· Private sector – privately-owned businesses that produce and develop services and products for the visitors. 

VI. IMPACTS/BENEFITS OF TRAVEL AND TOURISM

· Economic 

· Environmental

· Social

· Cultural

· Political

TRAVEL PATTERNS AND TRENDS 
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Week of May 31-June 4, 2010 

I.  INTERNATIONAL vs. DOMESTIC TOURISM TRENDS 

· Domestic tourism dominates in some countries because of geographical reasons. 

· International tourism dominates in some countries because the location of a country is more conducive to trips outside of the country.  

II. WORLD’S TOP DESTINATION AND TOURISM RECEIPTS 

· Top Tourism Destinations: 

· France

· United States 

· Spain 

· Italy

· United Kingdom 

· Top Tourism Receipts: 

· United States

· France 

· Italy 

· Spain 

· United Kingdom

III. TOURISM GENERATORS AND EXPENDITURES 

· Tourism generator – a category of information on outbound and inbound tourists 

· Tourism Expenditures – total consumption expenditure made by a visitor, or on behalf of a visitor, before and during his/her trip and stay at a given destination. 

· International Tourism Expenditures – expenditures of outbound visitors in other countries

IV. TOURISM SURPLUSES AND DEFICITS 

· Tourism surplus – a condition that is achieved when foreign visitors spend more money in a particular country than the total spending of the country’s own nationals when they travel abroad. 

· Tourism deficit – a condition that occurs when total expenditures spent in foreign countries from a given country exceed the total tourism receipts earned by foreign inbound tourists 

V.  REGIONAL TRAVEL PATTERNS AND TRENDS 

· Europe: 

· Several relatively small countries that allow ground transportation

· Neighboring countries with common land borders and border requirements 

· Cheap modes of transportation

· Asia and the Pacific: 

· Travel in mostly by air and sea  – expensive form of travel 

· Travel is mostly focus on social and cultural discoveries

· Less restrictions on travel among countries in the same region 

· Countries share some common cultural and social characteristics 

· South Asia: 

· India is the top destination in this region 

· Travel focus mostly on leisure and special interest tourism 

· Increase in travel is largely due on better air transportation access and increased international trade in the region

· Americas:

· Intra-regional travel mostly dominates 

· Cheaper modes of transportation 

· Middle East: 

· Top destination is Egypt

· Travel is focused on historical/cultural experience 

· Africa: 

· Problematic tourist destination 

· Political and military disturbances 

· Health apprehensions 

VI. EXTERNAL FACTORS THAT AFFECT TOURISM 

1.  Changing demographics 

· Mostly young travelers

· Travel by retirees/senior citizens 

· Increase in family market travelers 

2.  Technological advances 

· Transportation 

· Internet/Computerized Reservation System 

3.  Political changes 

· China and Russia open their doors to world tourism 

· Establishing democratic governments and free market economies 

4.  Demand for Sustainable Tourism Environment 


Sustainable tourism – ability of a destination to remain competitive against newer, less explored destinations; to attract first time visitors as well as repeaters; to remain culturally unique and to be in balance with the environment

· Limitations on infrastructure development (environmental protection) 

· Ecotourism 

· Creation of organizations geared toward protection and conservation of natural resources 

5.  Safety/Security and Health 

· Diseases 

· Crime 

· Threat of international conflicts 

· Aviation safety 
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Name: ____________________ 

Directions: 

Give the correct answers to the following questions.  Each answer is worth 1 point.  

Part 1 is due at the end of today’s class period (3:55pm)

Part 2 is due on Monday, June 7th. 

Part I:  Use the globe/world map and the internet in answering the following questions: 

1.  In what region is the Federated States of Micronesia located? _________________________________ 

2.  What are the countries surrounding the FSM in the:  North:  _________________________________







        South:   _________________________________







        East:     _________________________________







        West:    _________________________________ 

3.  What is the region on the east side of the Pacific Ocean?     _________________________________

4.  What is the region on the west side of the Pacific Ocean?     _________________________________

5.  What is the number one mode of transportation used to reach the FSM?  Why?

Part II:  Use whatever resources that is available to you to answer the following questions: 

1.  Name the hotels, restaurants, travel agencies and tourism support services that can be found in Pohnpei. 

2.  Give some of the nationalities of people who frequently visit the Federated States of Micronesia. 

3.  Name some of the government departments of Pohnpei State that have direct and indirect involvement in tourism. 

